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The study examines the history of the Catalan publisher Edicions 62, which was funded
under Franco’s Regime and has become a prosperous contemporary publishing group. It
illustrates different periods of growth and details characteristics of the main book series.
More specifically, the study concerns the determination of identity at three different levels
(textual, material, and symbolic) and discusses the way that graphic design was managed in
order to make this identity visible. Conclusions involve the way material aspects and book
series development processes interrelate to the publisher’s policy and financial state.
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